Basic Policy on Customer Harassment

We operate under a corporate philosophy that commits us to contributing to people, society,
and the global environment. Based on this corporate philosophy, we are dedicated to sincerely
responding to customer requests and continuously providing safe, secure, and reliable
products and services that earn the unwavering trust of our customers.

To sustain this commitment, we believe it is essential to respect the human rights of each of
our employees and to ensure a workplace environment where they can perform their duties
with both physical and mental peace of mind.

For this reason, we consider opinions and requests received from customers as invaluable for
the improvement and enhancement of our products and services, and we respond to them
with sincerity. However, if we determine that a customer's demands or conduct constitute
customer harassment, we may decline to respond. Furthermore, in cases where conduct
deemed malicious is identified, we will take strict action in cooperation with the police,

lawyers, and other relevant authorities.

Examples of Customer Harassment
- Acts of violence, such as assault or physical injury
- Intimidation, threats, libel, or defamation (including those conducted via social media or
the internet)
+ Insults or remarks that deny an individual's dignity or character
- Unauthorized photography or acts infringing upon privacy
- Demands for excessive services that are unreasonable by social standards, such as requests
for free repairs beyond the scope of warranty
- Demands for money or apologies to us, or demands for the punishment of our personnel,
without rational grounds
- Acts causing prolonged restraint, such as persistent repetition of the same requests or
complaints
Note: The above descriptions are only examples and behavior that meets the definition of

customer harassment is not limited to the above.
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